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The crea�ve communica�on and adver�sing landscape has changed drama�cally over the past years. What 
hasn’t changed is that crea�ng a brand’s image will always be cri�cal to make a brand discoverable. With the 
emerging trend in adver�sing, the only way to create a dis�nct tone of voice for a brand is unique 
communica�on. To be a market leader, you must be a presenter that connects with the audience profoundly.

COMMWARD: Excellence in Crea�ve Communica�on is stepping into its eighth year and with this view, aims 
to honour the best of the commercial crea�ve communica�ons & its impact on paving ways to brands’ 
excellence. 

This year the COMMWARD has revamped its categories:

tualiza�on. The campaigns should make affluent 
transi�on of concepts into visual execu�ons through 
art direc�on.

7. COPYWRITING
The award in this category will be presented to 
thought-provoking copywri�ng for brands or 
campaigns. This category is open to work across 
mul�ple pla�orms from posters, packaging, leaflets, 
websites etc.

8. RURAL MARKETING

Campaigns which have achieved posi�ve customer 
reac�ons through ac�va�ons or adver�sements that 
has revamped the brand’s posi�on in the rural market 
are eligible for entry. Campaigns will be judged based 
on their idea, concept and frui�ul execu�on.

9. PACKAGING

Brands having unique and dis�nct packaging based 
on special occasions, fes�vals or for product 
promo�on that have reached maximum consumer 
a�en�on are applicable in this category. 
10. PR 
This award is to be presented to the agencies that 
have created breakthrough Public Rela�on for the 
brands/ clients where the PR campaigns have been 
used as an integral and original part of the whole 
brand communica�on.
11. INTEGRATED CAMPAIGN
A campaign demonstra�ng innova�on, excellence in 
promo�ng, adver�sing, communica�ng or marke�ng 
a brand, product or service - becomes eligible for 
entry in this category. The integrated campaign’s 
effec�veness must be demonstrated in mee�ng the 
campaign’s KPI as well. 

12. SOCIAL CAMPAIGN

A campaign that has gained success through 
genera�ng social awareness, promo�ng 
sustainability in society is eligible for this category. 
The campaign’s effec�veness must be demonstrated 
in mee�ng the campaigns KPI.

13. CAMPAIGN FOR WOMEN

A women centric campaign that has gained success 
through crea�ng awareness, percep�on, realiza�on 
or created a social change. The campaigns’ 
effec�veness must be demonstrated by the number 
of people reached, the impact and changes of 
behavior in a demography.

14. BEST CAMPAIGN BY NEW AGENCY

Campaigns by agencies which  have been opera�ng 
for less than three years are eligible for this category. 
Any medium used to run the campaign is applicable, 
provided that the campaign has insight, strategy and 
planning enabling the brand to effec�vely reach 
consumers. 

15. NATIVE

This is an award unique to commward that is 
awarded to works that embody local values whether 
in terms of culture, religion, beliefs, tradi�ons, or 
language. It recognizes works that preserve and 
celebrate the rich heritage and value of each local 
culture.

16. INNOVA

Innova entries will be evaluated on the basis of their 
level of genuine innova�on, talk-value, and results. 
The entry may u�lize only one media or across 
mul�ple media. Innova will be awarded to campaigns  
that have made a drama�c impact on the 
marketplace i.e. unique, landmark ideas, 
technologies, designs, applica�ons or crea�ve 
proper�es that have pushed the marke�ng industry 
into unchartered territory. 

17. FILM

This award category will honor extraordinary  
campaign videos, TVCs, AVs, internet films broadcast-
ed under any medium. 

18. FILM CRAFT

Entries will need to demonstrate excep�onal 

filmmaking. This category will honor works in which 
technical skill and prowess in produc�on, 
drama�cally enhances its execu�on. The film cra� 
includes submission of direc�on, script, cas�ng, 
produc�on design/art direc�on, cinematography, 
edi�ng, use of original music, use of licensed or 
adapted music, sound design, anima�on, visual 
effects and innova�on in produc�on.

19. DIGITAL

Entries will need to demonstrate an idea indigenous 
to, or enhanced by the digital environment; that is 
work origina�ng from online pla�orms and 
innova�vely u�lizing associated technologies to 
deliver a brand message.

20. HARMONY

Any campaign designed to enhance social harmony; 
refu�ng social s�gma, harassment or other 
nega�vity, can be entered under this category. 
Campaigns that assert the posi�ve values and 
cultural �es of our society, ac�ng as unifying factor 
among people is eligible for submission.

21. EFFICACY

A campaign that might not be rich in aesthe�c 
measures, but brought favorable outcome for the 
client and has proved to be a result-driven campaign 
is to be nominated under this category. This category 
celebrates commercial effec�veness and the 
techniques used to impact branded communica�ons.

22. GREEN CAMPAIGN

Campaigns by agencies that promote green 
environment and ecological sustainability with the 
unique power to truly change lives are to be 
nominated under this category.

23. MOBILE

A campaign led on mobile that was central to a bigger 
integrated campaign is to be submi�ed under this 
category. 

Any ‘user experience design’ for mobile that 
enhanches customer sa�sfac�on by improving the 
usability can be submi�ed. Entries can be - mobile 
applica�on, u�li�es designed for mobile devices, 
brand related mobile games.

“Good advertising does not just circulate information. 
It penetrates the public mind with desires and belief” - Leo Burnett

1. PRINT   
Entries will need to demonstrate ideas that leap off 
the page. Work that exhibits ingenuity and 
outstanding cra�smanship in published media. 
Criteria considered during judging will predominantly 
be the idea and the execu�on.
2. OUTDOOR
Entries will need to demonstrate excep�onal form 
and func�on in Outdoor context; work with flawless 
design, masterful ar�stry and outstanding execu�on 
which will provide valuable, relevant, crea�ve and 
consistent content of the brand in open spaces.
3. RADIO
This award tributes outstanding Radio Commercials. 
Entries in this category should project their effec�ve 
and innova�ve strategies implemented in radio 
content.
4. ACTIVATION AND PROMOTION
Entries in this category need to demonstrate 
effec�veness on the conversion of brand 
communica�on into intelligent customer journeys 
and immersive experiences, cap�va�ng new 
audiences at every touch point through brand 
ac�va�on and promo�on.
5. MUSIC / JINGLE
This category enables music/jingle that has created 
TOMA (Top of Mind Awareness), celebra�ng 
crea�vity that goes beyond branded communica�on, 
to create authen�c entertainment that engages 
consumers and impacts culture.
6. ART DIRECTION
The direc�on in campaigns should add aesthe�c value 
and clarity to an adver�sing idea which makes the 
adver�sement stand out, through excep�onal concep-
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reac�ons through ac�va�ons or adver�sements that 
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nega�vity, can be entered under this category. 
Campaigns that assert the posi�ve values and 
cultural �es of our society, ac�ng as unifying factor 
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A campaign that might not be rich in aesthe�c 
measures, but brought favorable outcome for the 
client and has proved to be a result-driven campaign 
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celebrates commercial effec�veness and the 
techniques used to impact branded communica�ons.
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Campaigns by agencies that promote green 
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unique power to truly change lives are to be 
nominated under this category.

23. MOBILE

A campaign led on mobile that was central to a bigger 
integrated campaign is to be submi�ed under this 
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Any ‘user experience design’ for mobile that 
enhanches customer sa�sfac�on by improving the 
usability can be submi�ed. Entries can be - mobile 
applica�on, u�li�es designed for mobile devices, 
brand related mobile games.
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1. Each par�cipa�ng agency/ company can nominate as many entries in as many categories as they 
 would like.

2. Each entry/ campaign can be nominated in more than one category; in which case the same campaign 
 in an addi�onal category will be treated as an addi�onal entry and charged accordingly.

3. All entries for COMMWARD 2018 must be submi�ed using the a�ached Nomina�on Form with 
 complete, updated and true informa�on.

4. Each entry must be submi�ed in the following manner (as applicable):
 No need to share any separate hard-copy of nomina�on form as document unless required or asked for.
 Each entry must be submi�ed using a single DVD contain�ng:
  Campaign story (in word.doc) using the nomina�on form.
  Suppor�ng print image in .png, or .jpeg format with a maximum size of 15 MB.
  High resolu�on audio-visual and digital content in mp4
  In case of digital content, please share links of the original in the campaign story. For instance, 
  if the entry is a website, the site address must be shared.
  Each entry may be accompanied by a brief power-point presenta�on of the campaign.
  An audio-visual on the campaign should be shared along with the required materials. 
  A campaign AV helps the jury understand and evaluate the campaign be�er. 
  AVs should not be more than 3 minutes in dura�on.
 Sample can be shared in case of nomina�on under Packaging category.

5. ONLY the campaigns launched and run during the period from January 1, 2017 to March 31, 2018 are 
 eligible for COMMWARD 2018.

6. Agencies must confirm “no objec�on” from the concerned client for respec�ve campaign before 
 nomina�on.
 7.      All results of submi�ed campaigns must be verified through an NOC from the client ends; other  
 suppor�ng reports & documents of the campaign result must be submi�ed along with the campaign.   
8. Clients and agencies cannot nominate the same campaign in the same category. But may nominate the 
 same campaign in different categories.

9. Once submi�ed, an entry cannot be withdrawn.

10. Please submit your entries by no later than 19 July, 2018 (Thursday).

11. Submission Fee of BDT 12,000 + 15% VAT (for each entry) must be paid along with each entry with an 
 A/C payee cheque in favor of “Brandzeal” to Bangladesh Brand Forum office.

12. Each entry will be evaluated by the judges.

13. Decisions taken by the Jury Panel in the evalua�on process will be regarded as final.

14. An entry may be disqualified by the COMMWARD authority if any of the above guidelines are not 
 followed.

NOMINATION RULES &
SUBMISSION GUIDELINES

Bangladesh Brand Forum (BBF), Advanced Centre, Level-3, 176, Gulshan Avenue, Gulshan North, Gulshan 2, 

Dhaka 1212; Tel: 02-58815318, 02-58815340;  Fax: 029890482; Email: info@bangladeshbrandforum.com 

Web: bangladeshbrandforum.com  Blog: bbf.digital

KAZI ASHFAQUR RAHMAN 
Jr. Execu�ve, Brands & Research
+880 1743 836 608
commward.bbf@gmail.com

TANJINA HASAN RINKY
Execu�ve, Research & Events
+880 1925 969 444
commward.bbf@gmail.com

For any further query and submission detail please contact:



SECTION 1: CAMPAIGN DETAILS

Campaign Title  :
Nomina�on Category :
Adver�sing Agency : 
Produc�on House :
Brand Name  : 
Type of Product or Service : 

Campaign Dura�on 
(Start Date – End Date 

/ Approx. Dura�on)  : 
Cost of Campaign  : 

Please red mark the approximate total cost in BDT of produc�on and media for execu�ng this campaign.
 BDT 0 – BDT 49,999     BDT 500,000 – BDT 999,999 
 BDT 50,000 – BDT 99,999    BDT 1 million – BDT 9.9 million
 BDT 100,000 – BDT 249,999   Over BDT 10 million
 BDT 250,000 – BDT 499,999  

SECTION 2: CAMPAIGN STORY

Please a�ach the story of the nominated campaign (in word.doc within 450-500 words) in the following 
manner:

Disclaimer:

1. By submitting nomination, the agency / company hereby confirms that they have read all the rules and 
guidelines of nomination for COMMWARD 2018, and shall abide by all the stated and implied rules of the 
competition.

2. All the entries submitted are considered to comply with legal authorization (NOC) from all the related 
sources (client etc.). Bangladesh Brand Forum (BBF) will not bear any responsibility.

3. Any material submitted for COMMWARD will be considered as property of BBF. BBF can use it for 
educational and training purpose and can also share it in web and print.

NOMINATION FORM

BACKGROUND: A concise descrip�on of the context within which the campaign was designed. Include 
informa�on on product/service posi�oning, level of compe��veness, market condi�ons, and trends as well 
as brief culture. State the problem statement for the campaign. Kindly use bullet points for sharing 
informa�on (within 50 words).

OBJECTIVES: Define objec�ves of the campaign in the given amount of �me and highlight other important 
factors rela�ve to the promo�on and its success (within 50 words).

CORE IDEA: What was the core idea/concept of the campaign? How was this idea turned into a strategy 
(within 100 words)?

RESULT: What was/were the result/impact of the campaign? What are some of the measures of success 
(within 100 words)?

EXECUTION: Describe the crea�ve strategy implied and how it was executed. What were the challenges in 
execu�on and how were they addressed (within 150 words)?


